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DAC, a company that supports digital marketing
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Established in 1996 during the early days of online advertising,
DAC has played a key role in the formation and growth of the digital
marketing industry. It has steadily expanded its operations by
developing a wide variety of innovative advertising-related
solutions that embrace the increasing digitalization of information
and lifestyles.

DAC collaborates with ad agencies, media companies and
technology partners both in Japan and overseas to provide global
services that meet and foresee the needs of sei-katsu-sha and
business owners in an ever-evolving digital marketing market.
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Business owners Ad agencies

D.A Consortium
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Media companies / Platformers
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Providing a diverse range of digital marketing services
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Technology partners

(Data alliance companies / Solutions tool vendors)
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DAC is part of HAKUHODO DX_UNITED, a Hakuhodo DY Group
cross-company organization that comprehensively supports
companies in their DX efforts.

DAC’s internal division Hakuhodo Digital Initiatives (HDI) is
participating in this organization as digital advertising professionals
and supporting Hakuhodo DY Group’s efforts to promote the DX of
companies.
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Promoting marketing DX and media DX with advanced technologies
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DATA
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A variety of services to
support client companies in their
utilization of data
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Integration, linkage and analysis of company and
external data and development
of new utilization methods, etc.
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Promotional services that
maximize investment effect
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Proposal and implementation of

promotional initiatives, ad planning
ad operation support, etc.
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Development and construction of a marketing foundation

HAKYHODO

https://hdi.dac.co.jp
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R&D and new businesses that
nurture the future of marketing

DAC Solution Service

https://solutions.dac.co.jp

DAC’s wealth of knowledge and experience nurtured in the
technology field is at the core of all the services we provide.

With our advanced technologies, we promote marketing DX in the
areas of branding, CRM, EC/D2C, owned media, and in-store
promotion, and media DX that crosses mass media and digital
media to maximize the impact of media investments.

For all stakeholders, we offer services that unlock the unlimited
potential of digital marketing.
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Services that meet the needs of

client companies through alliances with
media companies and platformers
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Development of ad products and ad solutions,

digitalization of offline media, ad transactions,
integration of delivery systems, etc.
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DMP, tag utilization, support to build and
implement CDP and Bl dashboards and other
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Research and new business development related to
digital services, digital HR development programs, etc

L |



DAC D *E 1# 'U- - t A Services

.5 ‘5 @%?’/911«7—’}'7‘4 )7%%%3’&%5* Resolving a variety of digital marketing issues | DACfJ‘;’EFﬁ 3'%‘/ U a— :/ 32 Solutions that DAC utilizes

. _ ‘ . DACOT—ERIF. BHERLEYVY2—>a>oM.BRAOT./ 05— DAC provides services that utilize not only its own unique solutions but
ﬁ%@T_g%m (:ﬁﬁﬁ?%éi‘c\*iﬁﬂ'— t A /75— I\j'—b“?%ﬁi‘g‘%‘/ Pa—= \/’&:ﬁﬁﬁ LTWET also those provided by technology partners in Japan and overseas.
7N /| o

A variety of services to support client companies in their utilization of data

ny data and linking it with external data, DAC
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#AudienceOne® #DialogOne® #0neTrust #Sourcepoint #Trust360 #7—44')—>)L— L& (Data clean room utilization support) #LiveRamp, etc.

Various types of marketing data Promotion implementation

Data integration management / Campaign scenario design /
Audience visualization operation
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First-party Data
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CDP (Customer Data Platform) essage function

Second / Third-party Data Store (offline)
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Promotional services that maximize investment effect 7 v
Customers’ Data
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Aligning with media companies and platformers to provide services that respond to company needs u Adobe Analytics '
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Development and construction of a marketing foundation
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defining requirements and selecting tools to development and utilization.
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Asset management Research Ad measurement tools, ad verification
ZOM. T IR T+ —LBEE
. ’ . . . . SHDF—51)— ) —
V=TT I DEREECHRME DI REL a5 IASEEe. | Utone . & . <Nielsen +searcnup 07570k

MoNOLITHS StotgOne Campaign Manager 360 Other, data cleanrooms provided

R&D and new businesses that nurture the future of marketing by platform companies
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DAC'’s global operations began in 2001.

Harnessing our years of experience in digital marketing and
advanced technologies, we are contributing to the growth of many
overseas companies.

With certifications from numerous global platformers and media
companies, our overseas market presence is growing steadily.

Our multi-national team of members

sed at our overseas offices as well as at our headquar-
ters work together to provide digital marketing solutions that are tailored to the culture and
business circumstances of each country.

@Proposal and implementation of promotional plans

(Campaign strategies, SNS account management planning, cross-border EC marketing, etc.)
@Digital ad operations

(Overall digital ad planning, operation, etc.)
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(FYINBERRDT IV T BR) @Content creation / Effect analysis
o V?V‘V#Jﬁ/%%ﬁ*ﬁ (Website construction / analysis, content production, SNS account management,
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O—NILXy ND—% Global network

@DX solutions development / implementation support
(Digital ads, owned media, e-commerce, CRM, etc.)
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Contributing to the healthy development of the digital ad market

involved in a wide range of activities that meet diversifying digital

marketing needs.
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@DAC develops solutions and services that take into account transpar-
ency and the privacy of sei-katsu-sha, such as consumer-consented

data acquisition, universal IDs, and first-party data utilization platforms.

@To secure brand safety and counter ad fraud, we utilize SupplyChain
object, sellers.jsons, ads.txt and other global standardized technologies
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Awareness building, human resources development and educational support related to digital marketing
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.‘ {amessmg our over 20 years of experience in HUHUHHQ our own
personnel, we offer educational opportunities in a diverse range of fields
for a wide range of age groups

- Con‘pamos, orgarwaﬂoms:

Training programs related to programmatic ads and data utilization,
knowledge sharing related to post-cookie solutions, operation of “upD,”
a community site for digital marketing practitioners working at ad
agencies

+ Industry-academia collaboration
Lectures and joint research related to digital technology and data
utilization at universities and technical/vocational schools

* Education related

With digitalization expanding to all aspects of society, DAC is

Changchun
Beijing BUEELRRERITTCOVETRICAMNALEVTF BINS
R & BRURERTTHY. 2022 CRESUERTTZLEED
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Shenzhen®, Hongkong

Naypyidaw e  Hanoi
e Da Nang

e Bangkok

Phnom PenheeHo Chi Minh

Manila
L]

Kuala Lumpur
L]
Sing.apore

Jakarta
L]

X EILBABLE  Major overseas hubs
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-PT DATA ARTS XPERIENCE (DAX) (1> kxs7)

-DAC DATA TECHNOLOGY VIETNAM JOINT STOCK COMPANY (R k1)
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cross
( border
‘ marketing

powered by DAC
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With offices in more than 10 countries in Southeast Asia, including Greater China and South
Korea, DAC is continually expanding its operations. In Vietnam in particular, we created a
research and development hub early on and are focusing efforts with the establishment of
anew company in 2022.

In August 2022, we launched an Asia-Pacific strategic network called H+ in collaboration
with Hakuhodo to enhance our ability across the entire Hakuhodo DY Group to provide
services for that region. We are also promoting alliances with major overseas corporations
to jointly develop a wide variety of ad products and technologies.

-D.A.Consortium Beijing CO., LTD. (DAC Beijing) <Beijing, Shanghai, Guangzhou, Shenzhen>
-Huihai Info-Tech (Changchun) Co., Ltd. (ADPRO Changchun) <Changchun, Dalian>
-D.A.CONSORTIUM TAIWAN INC. (DAC Taiwan) <Taiwan>

-eMFORCE Inc. <Korea>

-DAC ASIA PTE. LTD. (DAC ASIA) <Sing
-Innity Corporation Berhad <Male

ore, Thailand, Indonesia, Vietnam>

Shingapore, Indonesia, Thailand, Vietnam, Philippines,

Cambodia, Myanmar, China,Hong Kong,

-PT DATA ARTS XPERIENCE (DAX) <indonesia>
-DAC DATA TECHNOLOGY VIETNAM JOINT STOCK COMPANY <Vietnam>
-DAC New York Office <Ne

York:

https://crossborder.dac.co.jp

* 7‘?47;:‘% ° &EE Badges / Awards

LINE Biz Partner Program
Technology Partner

N1 RofEtt
(Baidu Japan Inc.)

324 —avBFPremier BE " 20226EHE

LINErGovtech PartnerlE
N—hF—ERE
(2023458, 20224758)

LINE

Technology
P

artner
2023

Premier

LINE Biz Partner Program

Technology Partner Premier certification,

communications category
LINE Govtech Partner Program
Partner company certification
(May 2023, July 2022)

Treasure Data Partner
Award 2021
TThe Best Academy

Growth Partner &
(202248A)

Treasure Data Partner
Award 2021, The Best
Academy Growth Partner

BFRBEEIRHE
(2023%3R)

Baidu Japan Inc.

(March 2023)

Criteo Tech Partner
lData Feed Partner,
[Tag Partner s3%€
(202245R)

Criteo Tech Partner
Data Feed Partner
Tag Partner

Operation of “Zero One Grand Slam,” a national programming contest
for elementary school children

Salesforce Partner
Navigator70%435 s

Marketing Cloud Intelligence
TNavigator Specialist Level |1 JER{G
(202342A)

Salesforce Partner Navigator Program

2022 Baidu Premier Partner Marketing Cloud Intelligence, Navigator

Specialist Level Il
(February 2023)

Google Y—47 T4 TZyR74—L™
N—N—7095 4L

MRFRILE 360™

F'Google Tag Manager s2E
(20224£25.2021455)

Google Marketing Platform™ Partners program
Search Ads 360™ certified company
DAC(February 2022)

Meta Media

Certified Companyz2E
Meta Business Partner
NyIBE
(2022%128.11A)

Meta Business Partner badge
Meta Media Certified Company
(December, November 2022)

JICDAQ 535

75 -7 71835
TSNS 7 1 v 7 W SREREE |
(2021118 ~)

\IICDég \IICDQQ

JICDAQ*3 certification
Brand Safety certification
Ad fraud countermeasure

TikTok
=TI N—hF—
EEIIIATT

Ny BN
(20224108)

TikTok Marketing Partner
certified creative badge*?
(October 2022)

Adobe Analytics
Specialization 2%&
(2020%5A8)

Adobe

Solution Partner
BRONZE | SPECIALIZED
Adobe Analytics

Adobe Analytics
Specialization
(May 2020)

(August 2022) (May 2022) Google Tag Manager certified company certification
(May 2021) (From November 2021)
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* 1 DAC and Torchlight have badges in five categories * 2 Certified with Hakuhodo and Hakuhodo DY Media Partners * 3 JICDAQ : Japan Joint Industry Committee for Digital Advertising Quality & Qualify



