
   

News Release 

D.A.Consortium Inc. 

 

DAC’s DMP ”AudienceOne®” forms alliance with Criteo 

 

Tokyo, September 10, 2019--- D.A.Consortium Inc. (DAC) is pleased to announce 
the collaboration with Criteo, the advertising platform for the open Internet, to link 
DAC’s data management platform (DMP) AudienceOne® 

(*1) with Criteo’s ad delivery 
solution 

(*2). With this collaboration, advertiser companies will be able to utilize 
AudienceOne® audience data when delivering ads via Criteo for more effective full-
funnel, dynamic ad campaigns.  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Criteo is an advertising platformer that offers display-type dynamic retargeting ad 
delivery and prospecting ad delivery, among others. Criteo’s strength lies in its ability 
to machine learn users’ browser and purchase histories as well as interests, to offer 
personalized ad at the right time on the right channel.  
 
AudienceOne® is one of Japan’s largest data management platforms (DMP) with a huge 
volume of data related to its 480 million monthly unique browser cookies, over 100 
million mobile ad IDs and more than 2 trillion data points, which it analyzes to provide 
high-definition third-party data. In addition to gender, age, yearly income and other 
demographic data, it has approximately 1,400 types of data related to hobbies and 
interests (psychographic data) as well as specialized data provided by 
AudienceOne®partner companies. 
 
Ad delivery over Criteo involves machine learning using the Criteo AI engine to identify 
the most optimal users and then deliver a personalized ad to those users. 
This collaboration will enable more flexible targeting of potential customers by allowing 
companies to use AudienceOne® data for greater and more detailed control of areas 
and the delivery of more dynamic ads that take into account attributes, hobbies, 
interests, purchasing behavior and other data. For example, ads can be delivered to 
potential customers who are interested in the same category of product as the 
advertiser, who are similar to past customers of the advertiser, who live in the same 
area as those who frequently purchase the advertiser’s product or a variety of other 



   

potential segments. 
 
DAC will continue to bridge AudienceOne® with more platforms and solutions to 
support the optimization of client companies’ marketing activities and to contribute to 
the ongoing evolution of the online advertising market. 

 

 

(*1)  AudienceOne integrates various data to analyze and visualize users’ behavior, CRM, advertising 

campaign and panel survey results, which provide marketers an environment where they can pursue 

new user acquisition and improve LTV of existing users. https://solutions.dac.co.jp/audienceone 

(*2） In addition to Criteo Dynamic Retargeting, a display-type dynamic retargeting ad delivery solution, 

the company offers Conversion - Custom Audience (formerly named Criteo Audience Match), which 

links company CRM data to approach dormant customers, Criteo Customer Acquisition, a prospective 

delivery solution with the aim to acquire new customers, and other full-funnel solutions.  

 

##### 

 

 

＜About Criteo＞ 
Criteo (NASDAQ: CRTO) is the advertising platform for the open internet, an ecosystem that 
favors neutrality, transparency and inclusiveness. Close to 2,900 Criteo team members partner 
with close to 20,000 customers and thousands of publishers around the globe to deliver effective 
advertising across all channels, by applying advanced machine learning to unparalleled data sets. 
Criteo empowers companies of all sizes with the technology they need to better know and serve 
their customers. For more information, please visit www.criteo.com. 

 

＜Corporate Information＞ 

■ D.A.Consortium Inc.              https://www.dac.co.jp/english/ 
D.A.Consortium Inc. (DAC) is a leader in the online advertising industry. Established in 1996 as 
a media rep during the early days of online advertising, DAC has played a key role in the market’s 
formation and the industry’s growth. Currently, DAC offers a wide variety of advertising-related 
digital marketing services both domestically and abroad. 

 

DAC provides seamless services to publishers, ad agencies and other partner companies by 
offering comprehensive support for ad transaction related services, from purchasing and selling 
ad space to consultation, planning, operations and results analysis. The company is also engaged 
in creative production that maximizes the media’s characteristics, the development and provision 
of solutions that bridge a wealth of data with advanced technology, the support of global 
promotions and other services.  

 

Under the brand slogan, “Empowering the digital future,” DAC will pursue and lead the future 
of marketing through innovations that create new businesses. 
 

Representative ： Masaya Shimada, President & CEO 
Head Office ： Yebisu Garden Place Tower, 4-20-3, Ebisu, Shibuya-ku, Tokyo 
Established ： December 1996 
Business ： Online media transaction related business, Solution business,  

Ad Operations Business 
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