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“The Axel” Thelogo, called “the axel”, expresses the spirit embodied in our mission "Empowering
the digital future” — the spirit to pioneer and impart vitality into the future of digital society.
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TEL: +81-3-5449-6300

[Kansai Officel
Nakanoshima Festival Tower 20F, 2-3-18 Nakanoshima, Kita-ku,
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Empowering the digital future
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The power of digital technology is transforming the world at an amazing speed with diversity. It changes the way we
work and structure businesses. It shapes the society in a drastically new way. It will give shape to things no one had
imagined or dreamed of before.

Our mission at DAC is to empower the digital future of the world we live in: making it more dynamic while

enriching its potential.

Through our experience as a pioneer in the internet business and our knowledge as a digital expert, we offer future-ready
ideas backed by our technology with flexibility to respond to the constantly changing digital world.

This is our promise: we help build a society where people, as well as businesses, who have never met before will come
together to envision a better world, because we believe in the power of digital technology and the richness it brings.
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Pros who create the digital future with technology and expertise
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Evolving as a digital marketing company to contribute to a digital society
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With digital technology now a part of societal infrastructure, DAC’s business has grown
beyond online advertising to include advertising, marketing, data businesses, and solutions
development. Our strength as a comprehensive digital marketing company lies in our flexibil-
ity to not only respond to change, but to also enjoy and create change. Thanks to this, we
are playing increasingly important roles.

DAC'’s first and foremost role is to work closely with clients and media companies to help
grow their businesses. We are partners in our customers’ success. This is part of our culture
as a member of the Hakuhodo DY Group.

DAC’s second role is to deliver real value to sei-katsu-sha (a term Hakuhodo uses to denote
people with lives, aspirations and dreams, not simply “consumers”). In a digital world with
both its positives and negatives, we are building a safe, reliable, and secure digital marketing
foundation by providing information that sei-katsu-sha truly need.

DAC is also working to create systems that resolve a wide range of digital marketing issues
which continue to emerge despite the rapid acceleration of DX during the COVID pandemic.
We develop technologies, and then implement and manage them. With this expertise, we are
striving to provide value to the world at large. By harnessing and maximizing the potential of
our employees, we believe we can exponentially expand our power.

With the power of people and digital technology, we are evolving as a comprehensive digital
marketing company to contribute to companies, sei-katsu-sha, and a brighter digital society.

REXIHER HRPITRE
CEOZCCO(Chief Compliance Officer)

Representative Director, President,

CEO & CCO (Chief Compliance Officer)
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D.A Consortium
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D.A.Consortium Beijing CO., LTD.

Digital advertising business in China.
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D.A.CONSORTIUM TAIWAN INC.

Digital advertising business in Taiwan
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spicebox, inc

Marketing and consultation services for digital communi-
cations
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Platform One Inc.
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%D.A.C Asia

DAC ASIA PTE. LTD.(DACT>7)
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DAC ASIA PTE. LTD.
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Innity Corporation Berhad [vL—>7 %5 5
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Innity Corporation Berhad [Listed on Bursa Malaysic

s an online advertising trading platform and
ng network in Asia

D.A.Consortium Inc.

DAC is a global comprehensive digital marketing service company. Backed by a wealth of experience and

knowledge of digital advertising and advanced technological development skills, we help companies utilize

data, design promotional initiatives in alliance with media companies, platformers and technology partners

and develop and construct marketing systems.
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ADPRO inc
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online advertising, i
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DAC DATA TECHNOLOGY VIETNAM

DAC DATATECHNOLOGY VIETNAM
JOINT STOCK COMPANY
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DAC DATA TECHNOLOGY VIETNAM

JOINT STOCK COMPANY

Digital marketing data anc
ment

and software
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Torchlight Inc

Comprehe “ommunications planning related to social

I aia, f elopment ana pror tional suppor
media elopment and promotional support

eMFORCE Inc.
BEICHTZT IV ERLELERENEY—7T
TAVTEE

eMFORCE Inc

Comprehensive digital marketing businesses in Korea.

ZDMDERZHEERE Other Invested Companies

Arriba Studio PTE. LTD.
Arriba Studio PTE. LTD

EverySense, Inc.

EverySense, Inc.

L 24tBl.Garage

Bl.Garage, Inc

BREMETHIV—FA2950T7147

Video Research Interactive Inc

HREBHA > TrFa—Ev T -PvN>
AN R ERENEHDE BLVERE-ER
DBNTIINIT—T T4 0T BRETR—K

Infocubic Japan Co., Ltd

bbal digital marketing support for a
diverse range of clients seeking to expand overseas.

F—9RG VT LKA R

Data Stadium Inc
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BTFIINI—TT107%FZABDAC

DAC, a company that supports digital marketing

DACIE. 1 >4 —Rw NEEZRBBHI T 51996 F DERILLK, [EHRPEFDT S FIL
BIEIGEU AECHADRTEIEREFNY Va— 3> 2BHBARKTIE LTI
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H£EE

Established in 1996 during the early days of online advertising,
DAC has played a key role in the formation and growth of the digital
marketing industry. It has steadily expanded its operations by
developing a wide variety of innovative advertising-related
solutions that embrace the increasing digitalization of information
and lifestyles.

DAC collaborates with ad agencies, media companies and
technology partners both in Japan and overseas to provide global
services that meet and foresee the needs of sei-katsu-sha and
business owners in an ever-evolving digital marketing market.

PORRORRY scicacnsna RRUROUNY

h&Eoft

Business owners Ad agencies

D.A Consortium

TS5y NT4—<—

Media companies / Platformers

SRIEBTOINT—T T 10 I —ER%Z R

Providing a diverse range of digital marketing services

F4/09—)\—hF—

(F=9TZATYARE- Y )a—2avy—IARVT-)

Technology partners

(Data alliance companies / Solutions tool vendors)

F/eDACIH. EHEDDXE R AW (CHET D BIRED Y V)L — 7 HElT S &
THAKUHODO DX_UNITED %85 —#THEHBWET .

DACOHRMEH THBMERET I 1 Z>T T+« 7 (HDI) 1H\ T4 )LFEE D
JO07zy>atILELTSBELTEY . JIL—T—KRTEREDDXHEECERVEA
TWEY,

DAC is part of HAKUHODO DX_UNITED, a Hakuhodo DY Group
cross-company organization that comprehensively supports
companies in their DX efforts.

DAC’s internal division Hakuhodo Digital Initiatives (HDI) is
participating in this organization as digital advertising professionals
and supporting Hakuhodo DY Group’s efforts to promote the DX of
companies.

BEELTI/O0—HDREEICTEV—7 T 1 IDXIT AT 1 7 DX DHEE

Promoting marketing DX and media DX with advanced technologies

DACHRH T 2T —ERDRF(CE. ChETT o/ O —BEHZRLICESTEEL
EELQHARCERDHIET.

B REEFCEL/ERTY/OY—(CE>T.TF>T1>5-CRM-
EC/D2C- A VY RAT AT  [ESHZFDRB(CEFIBIN—T T > IDXIE VR
ATAT TIINATATEMTICLBRENRBRAIEZEZRZ AT 17 DX )%
HEL.HSDBRT— IR =BT EEDORREEZMOIETIIINT—4

TAVIT—ERZRHBELTVET.

DAC(D'U'_ l:ZFEﬁJZ DAC services

DATA

TEDT—FERIC REWRZRKILTS

PROMOTION

R I3TFIFLY—ER

A variety of services to
support client companies in their
utilization of data

T— 5 DG - EHE AR,
MR ERFEDRES

Integration, linkage and analysis of company and
external data and development
of new utilization methods, etc.

*,

7O0F—>3a>Y—ER

Promotional services that
maximize investment effect

7OE—2 aVEROIE T,
L&E75v=vy - BRAYR—-NE
Proposal and implementation of

promotional initiatives, ad planning
ad operation support, etc.

SYSTEM
=T T4 T EBORFE BE

Development and construction of a marketing foundation

HAKYHODO

https://hdi.dac.co.jp

HAKURODO [=]#- [u]
DX_UNITED
https://hakuhodo-dxu.com/ [=]

N—TT1VIDERREED
MARFEFREOHREER

R&D and new businesses that
nurture the future of marketing

DAC Solution Service

https://solutions.dac.co.jp

DAC’s wealth of knowledge and experience nurtured in the
technology field is at the core of all the services we provide.

With our advanced technologies, we promote marketing DX in the
areas of branding, CRM, EC/D2C, owned media, and in-store
promotion, and media DX that crosses mass media and digital
media to maximize the impact of media investments.

For all stakeholders, we offer services that unlock the unlimited
potential of digital marketing.

BELEP TSy T —7—¢&
EEL EED=—XI(C
EAZY—EZR
Services that meet the needs of

client companies through alliances with
media companies and platformers

LEfEm LEY)1—> a3y ORRE.
FI7FAVATATDT I ILHEE,
LERE|-RIESRTLORES
Development of ad products and ad solutions,

digitalization of offline media, ad transactions,
integration of delivery systems, etc.

DMP. 4 J35ER. CDPX
BI¥v > aR—REDBE-GAYR—ME

DMP, tag utilization, support to build and
implement CDP and Bl dashboards and other

FTIINF—ERICETBIHARP
HREERRE. TOINAMEBEREES

Research and new business development related to
digital services, digital HR development programs, etc

L |
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.5 ‘5 @%?’/911«7—’}'7‘4 )7%%%3’&%5* Resolving a variety of digital marketing issues | DACfJ‘;’EFﬁ 3'%‘/ U a— :/ 32 Solutions that DAC utilizes

. _ ‘ . DACOT—ERIF. BHERLEYVY2—>a>oM.BRAOT./ 05— DAC provides services that utilize not only its own unique solutions but
ﬁ%@T_g%m (:ﬁﬁﬁ?%éi‘c\*iﬁﬂ'— t A /75— I\j'—b“?%ﬁi‘g‘%‘/ Pa—= \/’&:ﬁﬁﬁ LTWET also those provided by technology partners in Japan and overseas.
7N /| o

A variety of services to support client companies in their utilization of data

ny data and linking it with external data, DAC

TENT—YOHEPNBT —IDEEZTVANS YT T2 JICHEIB/E 5y negmaing clent compa

= = — < N S provides advanced marketing data analysis and suppo on for L ?_goﬁﬁﬁli / #V)’\c_y:/j' U 7]‘ . o
BT —IBMP. AT 2 3V ERADERZY R —F. 7 v F— ORI E commun n initiatives. With for ht about gr rictions %E?—’J’v_'—f“/ﬁ?—’i j-;,fl*/zwi‘r*ﬁ{b %Qn-l-.ﬁm 7D{_:/3>;?T

ANERBREDERNSBENGSERIHERT —FERFECEVSELERWEA. and privacy protection concerns, we are developing new ways to utilize data
F—H )= )L — /s CMPEA #AIDERARE HE2D - —RCEEIFET—ER and providing services the al needs, such as data

ﬁ_ﬁhk'ﬁ#%ﬁ&)% vET : ) - utilization support, CMP inte
DIR3 i b L o

#AudienceOne® #DialogOne® #0neTrust #Sourcepoint #Trust360 #7—44')—>)L— L& (Data clean room utilization support) #LiveRamp, etc.

Various types of marketing data Promotion implementation

Data integration management / Campaign scenario design /
Audience visualization operation

AN room

PEREF—S Ry t— e

(stX\—=F17—%)
First-party Data

CDP(H29%—F—97F5vh75—L)

M i i
CDP (Customer Data Platform) essage function

Second / Third-party Data Store (offline)

VI ) RENRERALTZ/OE—SavY—ER s ¥ Diclogone
Promotional services that maximize investment effect 7 v
Customers’ Data
EEESTEETIYIINAEDEERAMBERBEE L IC ENL TOT—>3 B‘v’\ﬂtw T \.ﬁ.*'ezm’w of kn;m\;—:( g;/;rjﬂ experience gained from many REF—4 TRgﬁXRE J—xw)l
. N _ N . s igital advertising industry, DAC proposes e
TERDIURE BT ERAZTR—NECTTY RT3 —LPSELSFRAT AT [CHEBLT promotional initiatives. With a highly professio Store Visitbata oclmeds
HRMOEWAME  FNELZZMEYV J—°/EI\/(:J:”)\_E_JE@%ﬁthX&$§$D all types of media and EC \B use our \,\'\qu:, so\uﬂm‘w:«; to build ﬂﬁﬁ'}“-@ @
= = S g S (05 o process ems. Utilizing one of Japan’s largest ad ‘ ) A
ERSARROLET - ZRMBL AN FRETS LT 772 RBANSEE ovide analyses and forecasts that maximize \et:m on Furehee bae Shenpa karabiner
ESFX T HENMRORAMEEERLET, 2as ranging from brand recognition to customer acquisition Web% 1 b~ aarF—4 T
#Sherpa #Stats!One® #Google7F") 714 X R—k (Google analytics support) #AdobeAnalyticst7R—k (AdobeAnalytics support) TOERT— “2:;;;:;;”
#WISE Transformer #FlexOne® #YieldOne® #SNS;EMA > )L 7 1 > J 1 —E X (SNS operations consulting services) #CommerceFlow Websiters Access Data ‘ Web% A k771
\—" 5F—
#Cross Commerce Studio #upD #+Search Lift, etc. m M . N=YVFIT—59D Website+Application
3 MarketOne RERE- B
Ya—>ar #i@ID B Adobe Target
.|| Analytics 360 (cmP) vniversalio .
MEDIA BERPT Iy T+ —v—LEEL . BED_—X[CHEADZT—ER _ Concent Maragerment ‘  Rtoaster '
Aligning with media companies and platformers to provide services that respond to company needs u Adobe Analytics '
AudienceOne
ERADSGELBATATOTSy T4 —A ECHANEEEL. FBICRHENDS Aligning with a diverse range of media, platforms and EC sites both in Japan ::.::OTEALIUM F— 4y DIAE EE EX—=)L HEE
L e ] _ m - N and overseas, DAC creates high-value ad produ hat meet market needs N Es T — - Email o she
HECBEWLEER Y. 75y b7 2 —LOGBGEERLELREY )a—->3>0 and develops ad solutions that utilize platformers’ operational systems. In . g criasren
B ET->-CVWET . e A 751 \/x;‘,ry@;‘:/*g”/ﬂ:i&j&ﬁ L. FIHIIEFLE addition, we are promoting the digitalization of offline media, developing T Tange"ne NERF—4 Egﬁ(zl'75'f‘/)
" o s N — s solutions that visualize ad effect across b television and digital media, (2nd / 3rd/\—F 1 F—%) al
ZRETUCLEHREARIET Y 1—> 3> ORRPANFXREOT 7 TI9) and integrating retailer apps, digital signage and other forms of retail media T ﬁ

YA R—SRED) T —IIATATETSIININEDEE| BBESIATLDEESEED with digital ad transaction/delivery systems

NEBTF—4 "C
TVEY, (2nd / 3rd/S—F 1 7—9) SWITCH (5 MILE
Second / Third-party Data R
# AT« 7 EME T EF(Badges/Awards) #Rich Creative Promotion Service #Good-Loop #Firework #LiftOne powered by AaaS #seil #FlexOne® T Tangerine
#YieldOne® #EngageOne, etc. TEIZT1vY
7= R—T T4 TH— A=Y a3y /
Demographic Data BlI'y—JL TE%
. {J_% __9 Marketing Automation / Bl tool Ad Platform
Y- TATRBORR BE o

oM SYSTEM

Location Data

_ . . . X
PEIpPF—4 Salesforce Marketing Cloud F m. '. ‘UL

Development and construction of a marketing foundation

. —_ p— > . n n larketOne el ne -I
DMP»& 41— 308V TI9) RS CEh2To/ 05 —0K B /Y Armed with technical development expertise and operational know-how of Company’s IP Data Tableau ’ FlexOne  MarketO vegone | 52N,
—n oo j— ~ DMPs, tag solutions and other digital ad technologies, DAC constructs . O
NIZREC. GooglerTreasureDataF D CDPHEL SalesforceFODMAN 5BI CDPs using Google, TreasureData and other platforms, builds and operates T —4 Looker C.C Commerce Flow
FvaR—ROBR-BERARBE. CNDEDY—T TA VT DEBERD I RATLEANE Bl dashboards for Salesforce and other MAs, and supports the Preference Data DAC Edition

HR— N REEH(CHEFIOL TV NE TV ST BHEESHNSY —ILEE. imp\gmentahon of other systems to form a mar'keting fqundatipn. With
specialized consultants and engineers representing a variety of fields, we

SHICHRNSERETCE TV F—LATCHERETETIHRHEEZITVET, have formed a one-team system to provide comprehensive support, from

defining requirements and selecting tools to development and utilization.

#AudienceOne® #Bl Masters® #TagMasters® #TreasureData #GoogleCloud, etc. TEINRIAN  U—F L&EsHBY—IL-TRRY 05— 3>

Asset management Research Ad measurement tools, ad verification
ZOM. T IR T+ —LBEE
. ’ . . . . SHDF—51)— ) —
V=TT I DEREECHRME DI REL a5 IASEEe. | Utone . & . <Nielsen +searcnup 07570k

MoNOLITHS StotgOne Campaign Manager 360 Other, data cleanrooms provided

R&D and new businesses that nurture the future of marketing by platform companies

ERAISPWEBI NFTEWVWSTEHERO TS YL —E X (CEET 3R AY/N\—X DAC conducts research and development of generative Al, Web3, NFT and

. . ; aAYHNTa>T
o 5 — = = o = 1 o @ ther new era digital services, creates metaverse ad services, develops ad
7o HE = == S = oA FA (= F = °
ERICHIBLEY —EAPBARAET —YEERULRERERD E M2 73/N delivery methods utilizing electricity consumption data, cultivates new ComsUiiig
—1iE [ N FA\[m =T Y — T4 usinesses with a wide variety of partner companies and promotes
NF—RXEOFREERAEL BRIDKEARIT S GV —4 I b h a wid f d
= = 5 3 N oS i = i i i i ities i Fo/as—=ayYILFay HYIRXIAY NAVHILT 14 TTagMasters®) Technology consulting TagMasters® tag management consulting
= oo 42 s f 0 3 = S > L industry-academia collaboration with universities in Japan and overseas T
B SBBPARIIRCEOEFEREEOTNET, 2 AN TRRY 575 through lectures and joint research on digital marketing. In addition, to nurture F—=HAVHITF4Y SNS;ERIAVHILF12Y Data consulting SNS operational consuiting

AMDBERDED. TIIIWEEDA Y T4V HET—ERD. T—9FRAOEARZZN much-needed human resources with digital expertise, we provide online

N = ) 55 = Sl = CROSS COMMERGE Studio T Jated to digital ads and technologies
E5BPHET O LR - BHLUTVET educational services about digital ads and group training programs that teach ECI> %7 1> [CROSS COMMERCE Studio, FMEESTS/0Y—CHI SRETOTIL EC consulting S e e e
= z Ed i ° the basics of data utilization. BIa>HILF 1> % BIMasters®, FUINEBEEYR— N BERIZI2 =T« TupDy BlMasters® Bl consulting Q%“Q%E@%géﬁgmum[y called upD to support

#arrova # A2 GDB L &£ D##E (Collaboration with GDBL Corp.) #TechAcademy, etc.

X EREMADYY -2 3> ELHMYIK->TLET, Numerous other solutions not indicated above are also available.



J0O0—NJILES XX Global Business

DACOZO—/NILED R RIF2001FCRY — K,

REDTIINI—T T4V I R—NCHE-BERT I/ O0Y—(CLW. %<
DEEDBACSZAOBEICEBMLTVET,
JO0—-NILTZvhT74—Y—%FUD HREHDATATHESLEHD/N— KT
REZZ(TERREBATHZTCODACOEFEERXKIFELATE>TVET,

Ja—-NILF—L Global team

BAMLREARK(CTEFET D ZERE A N—HEHE L ZE DL
PEVRREBESAFRLTIVINI =T T2V REDRR
(21:3 - VESCIN

JO0-NIVI—T T4 —ER Global marketing services

@J/O0E—YarREILE/ L
(Fr>oR=yEBR SNSTHYY NERBEBE. MBECY—T T4 7%)
OFTHIILEER

DAC'’s global operations began in 2001.

Harnessing our years of experience in digital marketing and
advanced technologies, we are contributing to the growth of many
overseas companies.

With certifications from numerous global platformers and media
companies, our overseas market presence is growing steadily.

Our multi-national team of members

sed at our overseas offices as well as at our headquar-
ters work together to provide digital marketing solutions that are tailored to the culture and
business circumstances of each country.

@Proposal and implementation of promotional plans

(Campaign strategies, SNS account management planning, cross-border EC marketing, etc.)
@Digital ad operations

(Overall digital ad planning, operation, etc.)

— s N - - P
(FYINBERRDT IV T BR) @Content creation / Effect analysis
o V?V‘V#Jﬁ/%%ﬁ*ﬁ (Website construction / analysis, content production, SNS account management,

(Web*f 1 MES/BBHT. B> 7> VHIfE SNSTH™ > NEE, promeen erectanase el
TOE—Y 3V HRDINE)

ODXVYai—Ya AR/ GAXE
(TOINRE T RAT 47, eIY—Z CRM%)

O—NILXy ND—% Global network

@DX solutions development / implementation support
(Digital ads, owned media, e-commerce, CRM, etc.)

FEEZEFUH BE KRBT TOI0ZBASEMEICHRZ

*i % Eg — _Z’\ a) ﬁhﬁ Responding to societal needs

HEOHEWBHFBETT PIIEDETH, DACETSIIR—TT1> 7 (C
BI2%HKR - — Xz REX. TETSFQEHICRVBATVET,

FUSNBETRORSLLRRICEM

Contributing to the healthy development of the digital ad market

involved in a wide range of activities that meet diversifying digital

marketing needs.

QL FEDERICEDLLKT—/IWE. HBIDVIst/\—FTrT—%FRE
BIGE T—HIRBICET2ERAEDLETED TSN —(CEKLIZ
Vi)a—>3y -0

@ T RN —TTAPTRTZUR(LEFF) G LI, [SupplyChain object .
lsellers.jsons]. lads.txty &W>720 O—/ LR ED T THIS

@DAC develops solutions and services that take into account transpar-
ency and the privacy of sei-katsu-sha, such as consumer-consented

data acquisition, universal IDs, and first-party data utilization platforms.

@To secure brand safety and counter ad fraud, we utilize SupplyChain
object, sellers.jsons, ads.txt and other global standardized technologies

TIINR—T T4V CHATRIER.AMER. . HEXER

Awareness building, human resources development and educational support related to digital marketing

@20FELL E(CHIZ2EHDAMER S/ D/\D&EEH U,
SRR B IBA VR (CE T TER
/A BRELE T—4FRCEIZMETOVILRIN Y
F—WMICETEISF Ly PRBLESEBITTIIILT—
TTF4VIEEEIZI AT« YA N upDEE

EZEE: KEFAERTOTIII. T —YHEEER HRAHR
HERE: 2ENRETOIIIVIARRIEAT VI IV RRTA]

HEEE

.‘ {amessmg our over 20 years of experience in HUHUHHQ our own
personnel, we offer educational opportunities in a diverse range of fields
for a wide range of age groups

- Con‘pamos, orgarwaﬂoms:

Training programs related to programmatic ads and data utilization,
knowledge sharing related to post-cookie solutions, operation of “upD,”
a community site for digital marketing practitioners working at ad
agencies

+ Industry-academia collaboration
Lectures and joint research related to digital technology and data
utilization at universities and technical/vocational schools

* Education related

With digitalization expanding to all aspects of society, DAC is

Changchun
Beijing BUEELRRERITTCOVETRICAMNALEVTF BINS
R & BRURERTTHY. 2022 CRESUERTTZLEED
s LTWET.
STEMGTEC 2022 MBAICIF BRE LA TT S TATEHIRIC B2 8B
Guangzhou oTaipei RyRNT—=OTHH ) ZI B EIFTHY BREDYVIL—T—kE

Shenzhen®, Hongkong

Naypyidaw e  Hanoi
e Da Nang

e Bangkok

Phnom PenheeHo Chi Minh

Manila
L]

Kuala Lumpur
L]
Sing.apore

Jakarta
L]

X EILBABLE  Major overseas hubs

JEFREERIAEERAE (ALRDAC) G- Lim-m- R
REMEBERRMERAR (EETR - 70) E&s 52
-BEEBRAARATE (BBDAC) e

-eMFORCE Inc.&m)y

-DAC ASIA PTE. LTD. (DACT S 7) oo k=L 541 AV KRS 7 - RRF L

-Innity Corporation Berhad (xL—s7-S o AR—IL- AV RRS T 910 -RRF L 74)E -
HYRIT S — FE-FE A

-PT DATA ARTS XPERIENCE (DAX) (1> kxs7)

-DAC DATA TECHNOLOGY VIETNAM JOINT STOCK COMPANY (R k1)
‘DACZ2—3—0F 714X (za-3-»

cross
( border
‘ marketing

powered by DAC

ROl —E R BHAF 2R BAENEELET ST VR
ZHEL. SETERLSERORMOARHERZEDTVET,

With offices in more than 10 countries in Southeast Asia, including Greater China and South
Korea, DAC is continually expanding its operations. In Vietnam in particular, we created a
research and development hub early on and are focusing efforts with the establishment of
anew company in 2022.

In August 2022, we launched an Asia-Pacific strategic network called H+ in collaboration
with Hakuhodo to enhance our ability across the entire Hakuhodo DY Group to provide
services for that region. We are also promoting alliances with major overseas corporations
to jointly develop a wide variety of ad products and technologies.

-D.A.Consortium Beijing CO., LTD. (DAC Beijing) <Beijing, Shanghai, Guangzhou, Shenzhen>
-Huihai Info-Tech (Changchun) Co., Ltd. (ADPRO Changchun) <Changchun, Dalian>
-D.A.CONSORTIUM TAIWAN INC. (DAC Taiwan) <Taiwan>

-eMFORCE Inc. <Korea>

-DAC ASIA PTE. LTD. (DAC ASIA) <Sing
-Innity Corporation Berhad <Male

ore, Thailand, Indonesia, Vietnam>

Shingapore, Indonesia, Thailand, Vietnam, Philippines,

Cambodia, Myanmar, China,Hong Kong,

-PT DATA ARTS XPERIENCE (DAX) <indonesia>
-DAC DATA TECHNOLOGY VIETNAM JOINT STOCK COMPANY <Vietnam>
-DAC New York Office <Ne

York:

https://crossborder.dac.co.jp

* 7‘?47;:‘% ° &EE Badges / Awards

LINE Biz Partner Program
Technology Partner

N1 RofEtt
(Baidu Japan Inc.)

324 —avBFPremier BE " 20226EHE

LINErGovtech PartnerlE
N—hF—ERE
(2023458, 20224758)

LINE

Technology
P

artner
2023

Premier

LINE Biz Partner Program

Technology Partner Premier certification,

communications category
LINE Govtech Partner Program
Partner company certification
(May 2023, July 2022)

Treasure Data Partner
Award 2021
TThe Best Academy

Growth Partner &
(202248A)

Treasure Data Partner
Award 2021, The Best
Academy Growth Partner

BFRBEEIRHE
(2023%3R)

Baidu Japan Inc.

(March 2023)

Criteo Tech Partner
lData Feed Partner,
[Tag Partner s3%€
(202245R)

Criteo Tech Partner
Data Feed Partner
Tag Partner

Operation of “Zero One Grand Slam,” a national programming contest
for elementary school children

Salesforce Partner
Navigator70%435 s

Marketing Cloud Intelligence
TNavigator Specialist Level |1 JER{G
(202342A)

Salesforce Partner Navigator Program

2022 Baidu Premier Partner Marketing Cloud Intelligence, Navigator

Specialist Level Il
(February 2023)

Google Y—47 T4 TZyR74—L™
N—N—7095 4L

MRFRILE 360™

F'Google Tag Manager s2E
(20224£25.2021455)

Google Marketing Platform™ Partners program
Search Ads 360™ certified company
DAC(February 2022)

Meta Media

Certified Companyz2E
Meta Business Partner
NyIBE
(2022%128.11A)

Meta Business Partner badge
Meta Media Certified Company
(December, November 2022)

JICDAQ 535

75 -7 71835
TSNS 7 1 v 7 W SREREE |
(2021118 ~)

\IICDég \IICDQQ

JICDAQ*3 certification
Brand Safety certification
Ad fraud countermeasure

TikTok
=TI N—hF—
EEIIIATT

Ny BN
(20224108)

TikTok Marketing Partner
certified creative badge*?
(October 2022)

Adobe Analytics
Specialization 2%&
(2020%5A8)

Adobe

Solution Partner
BRONZE | SPECIALIZED
Adobe Analytics

Adobe Analytics
Specialization
(May 2020)

(August 2022) (May 2022) Google Tag Manager certified company certification
(May 2021) (From November 2021)
#1 DAC- N—F S/ NTREITDIRE/N\v P35 B %2 BRE BRED Y ATAT/S—RF—XEELBCRBE %3 JICDAQ | —MHEEANT P9IV IRERE RS
* 1 DAC and Torchlight have badges in five categories * 2 Certified with Hakuhodo and Hakuhodo DY Media Partners * 3 JICDAQ : Japan Joint Industry Committee for Digital Advertising Quality & Qualify





